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Board diversity represents a significant corporate governance
mechanism and it can influence corporate performance. Our research
analyses the relationship between corporate efficiency and board
diversity in European listed manufacturing companies for the year 2015
(n=451). In particular, we investigate the effects on profitability efficiency
of gender inclusion, i.e. the inclusion of women, as well as foreigners
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on boards as diversity management variables. In order to assess the
profitability efficiency, we rely on a non-oriented, slack-based model
(SBM) for Data Envelopment Analysis (DEA), and a logistic regression
analysis (Logit) to identify the effect of diversity management vatiables.
The results demonstrate that the increased presence of womenon boardsis
associated with a higher probability for greater relative efficiency in those
cotntries without mandatory gender regulation. The increased presence
of foreigners on boards, however, is associated with a lower probability
of above-average efficiency. To the best of our knowledge, this is the first

combined application of a non-oriented, SMB DEA model and logistic
ic and public

regression. The results of this paper show strong economi
policy implications, especially for stakeholders, directors, and lawmaketrs

(mainly market regulators and governments), although the research
methods, designed for a specific sectof, involve certain limitations.
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